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1. Title: Professional Identity and the Determinants of Fundraisers’ Charitable Behavior
Authors: Genevieve G. Shaker, Patrick M. Rooney, Jonathan Bergdoll, Sarah K. Nathan, Eugene R. Tempel 
Abstract: This survey-based study (n = 1,663) addressed charitable behaviors of fundraisers—key arbiters of others’ donations. Our research question was as follows: Are fundraisers’ charitable behaviors related to their professional identity? We found several anticipated differences in giving and volunteering behaviors (and their social determinants) in comparison with the general public and the influence of some fundraising-specific variables. Nearly all the fundraisers gave time and money and were more like one another than the public. On average, they gave more money and donated a higher salary share than the typical household. They volunteered at a higher rate and, excluding outliers, more hours than the average American. We contend that fundraiser charitable behavior and professional identity are interwoven. The professional norms regarding personal philanthropy may also be influenced through the self-selection of the inherently philanthropic into fundraising. Future research should examine formation of fundraiser professional identity and its outcomes more broadly. 
2. Title: Deepening Knowledge on Volunteers Using a Marketing Perspective: Segmenting Turkish Volunteers According to Their Motivations 
Authors: Filiz Otay Demir, Ayşe Nil Kireçci, Şenay Yavuz Görkem 
Abstract: A steady increase in the marketing-based managerial point of view by the third sector manifests itself when exploring the question of what motivates volunteers to make unpaid contributions to a nonprofit organization (NPO). An in-depth investigation into volunteer motivations can be approached by looking at the quantitative marketing method of market segmentation. In this context, the purpose of the present study is to conduct a segmentation analysis of volunteers in Istanbul based on their motivations to volunteer and to enrich these segments with concomitant variables. Findings from the segmentation analysis identified five distinct segments of volunteers: self-improver, career-driven, benevolent soul, social networker, and faithful spirit. For theorists, this study presents an application of segmenting and a profile of volunteers based on the motivations to volunteer, whereas on the management side, the study provides knowledge constructed on empirical findings that shall serve to contribute to the recruitment and retention efforts of NPOs. 
3. Title: Examining the Mediating Influence of Interlocking Board Networks on Grant Making in Public Foundations 
Authors: Laurie E. Paarlberg, Bryce Hannibal, Jasmine McGinnis Johnson 
Abstract: Do interlocking boards provide advantage in the grants marketplace? Drawing upon board data from nine public grant-making organizations in two metropolitan areas and their grant recipients, we test the mediating and moderating relationships between interlocking boards, organizational size, and the size of the grants received. We find that organizational size is not a predictor of grant allocations independent of network characteristics. Larger organizations have larger and better-connected boards, which is associated with larger grants. 
4. Title: Volunteering and Leisure Activity in the United Kingdom: A Longitudinal Analysis of Males and Females
Authors: Paul Downward, Kirstin Hallmann, Simona Rasciute 
Abstract: Theory recognizes the need to account for the allocation of time across activities as a potential constraint on volunteering. Drawing on the British Household Panel Survey (BHPS), for the first time, this article examines the decision to volunteer by males and females accounting for their engagement in other leisure activities that also involve discretionary time. Instrumental variable panel-data estimates reveal that it is only for females that volunteering is influenced by the choice of other leisure activities. This implies that males have more autonomy over their volunteering decision relative to their other leisure behavior compared with females. For males, this greater autonomy suggests that volunteering is more closely linked to the concept of “serious leisure” and a form of work as it is more distinct from other leisure activities. These differences have implications for volunteer recruitment. 
5. Title: Going the Extra Mile: The Liability of Foreignness in U.S. Foundation International Grantmaking to Local NGOs  
Authors: Carrie R. Oelberger, Jesse Lecy, Simon Y. Shachter 
Abstract: Local nongovernmental organizations (local NGOs) based in less economically advanced countries suffer from a “liability of foreignness” in attracting international funding: They are geographically, linguistically, and culturally distant from funders in more economically advanced countries. As a result, although U.S. foundations gave 27,572 grants to support programming occurring within less economically advanced countries between 2000 and 2012, only 10.4% went to local NGOs within those areas. We argue that while favoring NGOs in more economically advanced countries minimizes funder-NGO foreignness, or the distance between the foundation and the grantee NGO, it increases NGO-programming foreignness, or the distance between the grantee NGO and the site of their programming, creating crucial trade-offs. We draw upon organizational theory to predict under what conditions U.S. foundations would fund local NGOs, finding that local NGOs receive more support from older foundations and those with greater geographic and program area experience. Furthermore, local NGOs receive larger, longer grants but with lower probabilities of being renewed. These results identify the conditions under which foundations “go the extra mile” and fund local NGOs. 
6. Title: Personal Values and Choice of Charitable Cause: An Exploration of Donors’ Giving Behavior 
Authors: Joanne N. Sneddon, Uwana Evers, Julie A. Lee 
Abstract: Research shows that personal values influence the decision to donate to charity. However, studies of values and charitable giving have not yet examined how refined values relate to an individual donor’s choice of charitable cause. In this article, we examine relations between donors’ value priorities and their support for nine different types of charitable cause. We do this across two samples of donors from Australia and the United States. We show clear evidence of refined value motivations for donations to environmental, animal welfare, religious or spiritual, and international aid charities, as well as giving to other types of causes (i.e., arts or culture, education, health services, community or welfare services, and sporting clubs). Our findings suggest that the study of donor’s values can offer a more nuanced understanding of what motivates their choice of charitable cause, with the potential to inform fundraising research and practice. 
7. Title: Crowdfunding Acts as a Funding Substitute and a Legitimating Signal for Nonprofit Performing Arts Organizations 
Authors: Kostas Alexiou, Jennifer Wiggins, Stephen B. Preece 
Abstract: This research examines the relationship between crowdfunding campaigns by nonprofit performing arts organizations and their overall fundraising portfolio. Using a dataset compiled from the CrowdBerkeley Initiative and the Cultural Data Project, we find an important link between campaign success and organization age. For young organizations, crowdfunding success attracts funding in the subsequent year, while a failed campaign significantly hampers the organization’s ability to raise funds, suggesting that crowdfunding acts as a legitimating signal. In contrast, older organizations appear to be insulated from the negative effects of a failed campaign. In addition, higher amounts raised in the campaign are associated with a substitution or “crowding out” effect for other types of funding for young organizations, but this effect reverses for older organizations. This suggests that crowdfunding should not only be considered a tool for younger organizations, but also holds promise for established organizations.
8. Title: Transnational Nonprofits’ Social Media Use: A Survey of Communications Professionals and an Analysis of Organizational Characteristics 
Authors: Hyunjin Seo, Hong Tien Vu 
Abstract: In response to rapid changes in the communication environment, nonprofits are increasingly relying on digital technologies to achieve their communication goals. We examine factors influencing nonprofits’ digital-based external communication based on a survey of communications directors at transnational nonprofits, with an analysis of each organization’s characteristics as described on its Internal Revenue Service (IRS) Form 990 and website. Our results show that, at the organizational level, nonprofits with stronger leadership support concerning social media activities were more likely to use different digital platforms and value more various functions of social media for external communication as compared with those lacking such support. At the individual level, communications directors’ perceived ease of social media use and time in their current position significantly influenced their emphasis on different functions of social media. This research fills a gap in the literature by analyzing both organizational characteristics and individual communications director’s attributes in assessing nonprofits’ social media use. 

9. Title: “That’s My Job”: Tensions Between Employees and Volunteers in the Fire Service
Authors: Anna Einarsdóttir, Salome U. Osia
Abstract: Volunteering has gained momentum in the public sector as a way of maintaining or improving service delivery. Yet, research into public sector volunteering is sparse, including the unique relationship between employees and volunteers and the implications of adding volunteering programs to established structures. Based on ethnographic case study over 9 months with a Fire and Rescue Service in England and a total of 26 interviews with employees and volunteers, we explain tensions between the two groups and how they are played out in everyday practice. In doing so, we extend theory of cooperation and competition by introducing the concept of pseudo employees, or volunteers as employees in the making, which explains both organizational and intergroup mechanisms that set volunteers up to fail, undermining their contribution and the validity of public sector volunteering programs. 

10. Title: A Desire for Growth? An Exploratory Study of Growth Aspirations Among Nascent Nonprofit Entrepreneurs  
Authors: Fredrik O. Andersson
Abstract: This research note examines the growth aspirations, and beliefs about growth, based on survey responses from 57 nascent nonprofit entrepreneurs. About 21% of the respondents displayed strong growth ambitions and 40% declared they do not consider growth a current and/or highly prioritized matter. A majority of the nascent nonprofit entrepreneurs recognized that growth could have both positive and negative implications on their emerging nonprofit. Only 14% perceived growth as a ubiquitous positive feat. Perceived positive implications of growth included enhanced impact and reputation, and some of the perceived negative implications of growth were loss of control and increased workload. Furthermore, drawing on brief follow-up conversations with eight respondents, this research note illuminates how growth preferences can evolve as the nonprofit evolve, and even nonprofit entrepreneurs with clear and explicit aspirations to grow may not have the ability to grow.
